
AGENDA
8:00 Welcome and Introductions

8:10 1.0 Marketing Overview: The Power of Story
Jeff Wester – Kinesis

8:35 2.0 Establishing a Marketing Program & Brand
Marta Tarantsey – Business Oregon
Cale Bruckner – Concentric Sky

9:45 Break

10:00 3.0 Creating a Marketing Plan: Stories from the Field
Matt Lorenzen – City of Estacada
Jamie Porter – Travel Oregon
Courtney Griesel – City of Springfield

12:00 Lunch

12:45 4.0 Public Relations: Branding Your Public Image
Roger Lee – Economic Development for Central Oregon
Kelli Matthew – University of Oregon School of Journalism

2:15 Break

2:30 Marketing Tools & Tactics Breakouts
Using Data to Make Your Case
Emily Starbuck & Henry Fields – Oregon Employment
Department

Public Relations Best Practices
Elise Rossman – Economic Development for Central Oregon

What Makes a Great Story? 
Alison Tierney & Jeff Wester – Kinesis

Using Social Media to Inspire Action
Jamie Porter & Sachie York – Travel Oregon

4:45 Closing: What’s Next? Where do you go from here?





THE BUSINESS OF

TRANSFORMATION



MARKETING CAN BE A 
POWERFUL MECHANISM FOR 

TRANSFORMATION













HOW DO WE EMPOWER 
MARKETING AT EVERY SCALE?





AGENDA
8:00 Welcome and Introductions

8:10 1.0 Marketing Overview: The Power of Story
Jeff Wester – Kinesis

8:35 2.0 Establishing a Marketing Program & Brand
Marta Tarantsey – Business Oregon
Cale Bruckner – Concentric Sky

9:45 Break

10:00 3.0 Creating a Marketing Plan: Stories from the Field
Matt Lorenzen – City of Estacada
Jamie Porter – Travel Oregon
Courtney Griesel – City of Springfield

12:00 Lunch

12:45 4.0 Public Relations: Branding Your Public Image
Roger Lee – Economic Development for Central Oregon
Kelli Matthew – University of Oregon School of Journalism

2:15 Break

2:30 Marketing Tools & Tactics Breakouts
Using Data to Make Your Case
Emily Starbuck & Henry Fields – Oregon Employment
Department

Public Relations Best Practices
Elise Rossman – Economic Development for Central Oregon

What Makes a Great Story? 
Alison Tierney & Jeff Wester – Kinesis

Using Social Media to Inspire Action
Jamie Porter & Sachie York – Travel Oregon

4:45 Closing: What’s Next? Where do you go from here?



YOUR MOST POWERFUL 
MARKETING TOOL IS STORY





































ALL MARKETING IS STORY 
TELLING







WHOPPER BIG MAC















HOW TO EMPOWER YOUR 
MARKETING WITH STORY





















FIND YOUR STORIES



LOOK FOR GOOD STORIES 
THAT ARE ALREADY BEING 

TOLD



*SOLID FORM EXAMPLE FROM 
WORKSHOP



EMPOWER STORIES THAT 
NEED TO BE TOLD





CREATE A DISCIPLINE OF STORY 
TELLING



*CASE STUDY EXAMPLE





YOU’RE GOING TO HEAR SOME 
GREAT STORIES TODAY



LET’S GET STARTED!
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